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GLOBAL SUMMIT 2023 

Theme: Building Bridges to a Sustainable Future 

WEDNESDAY, 1 NOVEMBER 2023  

(WTTC members, ministers, and heads of delegations) 

13h30 – 15h30 GLOBAL LEADERS’ DIALOGUE  

13h30 – 15h30 Public-Private Sector Roundtable 

The Global Leaders’ Dialogue brings together ministers and CEOs in a moderated exchange. 
Leaders will share their priorities and concerns in order to identify opportunities for mutual 
support and greater public-private partnership.  

WTTC forecasts estimate Travel & Tourism investment will increase by 11.5% in 2023 and return to 
pre-pandemic levels in 2025. At the same time, surveys have found that environmental risks 
represent half of the top 10 global risks1 and the industry is seeing increasing scrutiny of its social 
impacts.  In this context, the 2023 dialogue will focus on investment in sustainability. Framed by 
data and insights on investment as well as the environmental and social impact of Travel & Tourism, 
decision-makers will share their respective experiences and priorities in aligning investment with 
wider objectives related to nature, people, and communities.  

Continuing to create a more sustainable sector remains a priority and one that can only be 
 

 

Main stage programme: 2 & 3 November 2023 

Main auditorium 

 

THURSDAY, 2 NOVEMBER 2023 

10h30 – 10h45 OPENING CEREMONY  

  Cultural performance 

   

   

10h45 – 10h55  OPENING SPEECH 

   

 

 
1 World Economic Forum: Global Risks report 2022 
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10h55 – 11h35  PRESIDENTIAL REMARKS  

Travel & Tourism – from inspiring tourism experiences to lessons in being Guardians of Nature. It 
also has the world’s youngest population with the UN reporting that 70% of sub-Saharan Africans 
are under the age of 30. It is truly a continent of promise.  

Two Heads of State and a Vice President will share opening remarks and their vision for the future 
of Africa. 

H.E. Prosper Bazombanza, Vice President, Republic of Burundi 

H.E. Samia Suluhu Hassan, President, United Republic of Tanzania 

H.E. Paul Kagame, President, Republic of Rwanda 

11h45 – 12h15 TEA 

12h15 – 14h20 SESSION 1: CONNECT 

12h15 – 12h55 Panel: Clearing the Pathway  

With global international arrivals in Q4 of 2023 expected to reach 96% of 2019 levels2, connectivity 
and access to incredible destinations is crucial. Furthermore, the reopening of key markets has 

connectivity in Africa and the world? What are the lessons the global community can apply to 
other regions to ensure travel continues to drive the global economy as it has for decades? 

 

 

 

Moderated by:   

12h55 – 13h30 Panel: AI: Threat or Promise? 

Technological advancements have continued to permeate modern life and work, with new research 
stating that AI is expected to see an annual growth rate of 37% between 2023 and 2030 and create 
97 million new jobs by 20253. How are technological advancements enhancing Travel & Tourism or 
are they hindering it? What are the accommodations our sector must make to ensure we remain at 
the forefront of modern society and continue to exceed consumer expectations? 

 

 

 
2 ForwardKeys 
3Forbes Advisor: hftps://www.forbes.com/advisor/business/ai-stafisfics/  

 

https://www.forbes.com/advisor/business/ai-statistics/
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Microsoft 

 

Moderated by:  

13h30 – 14h00 Hotseat: For the Communal Good 

Communities are integral to Travel & Tourism and creating a truly wonderful experience for 
travellers. In fact, 79% of Gen-Z and Millennial survey respondents say they would love to 
experience a day in the life of locals and 69% of all respondents agreed that they would spend 
more on a holiday if they knew it supported the local community4. However, promises of skills 

that truly enable SMEs, youth, and wildlife to prosper? How is the sector improving the talent pool 
and recruiting labour? 

 

 

 

Moderated by:  

14h00 – 14h20 In a Flash: Reconnected 

The Travel & Tourism sector is a key connector, facilitating meaningful connections between 
people and even the planet. Expert leaders share how the sector continues to facilitate amazing 
connections across the Travel & Tourism value chain and how the sector can grow more sustainably 
and inclusively.  

 

 

14h20 – 15h15 LUNCH 

15h15 – 16h15  SESSION 2: INVEST 

15h15 – 15h45 Hotseat: In Pursuit of Prosperity 

The COVID-19 pandemic has highlighted the need for more resilient and sustainable tourism 

13% of people spending more money on holidays since the global pandemic5, the industry’s 
challenge is to keep up with the pace of demand. To ensure scalability and competitive advantage, 
organisations must focus on technology and ESG. How are Travel & Tourism investments changing 
in today’s economy and what are the challenges and opportunities leaders are facing? 

 
4 American Express 2023 Global Travel Trends survey 
5 YouGov 
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Kent 

 

Moderated by:  

15h45 – 16h15 Hotseat: Meet the Traveller of the Future  

Understanding global consumer demand is crucial to long-term success as is understanding how 
these demands change over time. For example, many countries in Africa – home to the world’s 
youngest population6 – are heavily investing in empowering younger generations and creating 
exciting new opportunities to tap into this market. Globally, traveller demand ranges from a heavier 
focus on mental health to higher demand for adventure tourism. Which trends are here to stay? 
Which trends are worth investing in to meet future travellers’ needs? 

 

 

 

Moderated by:  

16h15 – 16h45 TEA 

16h45 – 18h35 SESSION 3: COLLABORATE 

16h45 – 17h15 Panel: What’s Your ETA?  

The travel experience begins when you leave the house making how you get there just as 
important as where you go. In fact, 75% of travellers would prefer to use biometric data over 
passports and boarding passes7 indicating their preference for smoother processes from the time 
they leave home. From Sustainable Aviation Fuels and data-enabled processing at points of entry, 
what are the solutions needed to tackle the unique challenges facing the aviation industry?  

 

 

Transportation Security Administration 

Moderated by:  

17h15 – 17h50 Panel: Room for More  

 
6 Stafista 
7 IATA 2022 Global Passenger Survey 
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The hospitality industry has had a remarkable recovery, with reports stating over 3 billion hotel 
rooms were sold in the period January to August 2023 – a 10.8% increase compared to last year8. In 
addition, 87% of survey respondents would appreciate it if their accommodation provider enabled 
them to learn more about local culture and history9. As the hospitality industry continues to adapt 
to create even more immersive holidays and remarkable guest experiences, how is this industry 
evolving to meet the demands of the modern traveller? 

 

Group 

 

 

Moderated by:  

17h50 – 18h20 Hotseat: Striking a Balance 

 In fact, the global sports 
tourism market was valued at US$587.9 billion in 2022 and is anticipated to expand at a compound 
annual growth rate of 17.5% from 2023 to 2030, highlighting the huge attraction of this industry. In 
terms of revenue, the football segment dominated the market with a share of over 37% in 202210. 
When destinations combine the love of sport with unique destinations, they can create new and 
varied experiences for travellers. How are sports partnerships changing the face of destination 
marketing and to what end? What lessons can Rwanda share from its journey with sports 
partnerships? 

 

 

 

Moderated by:   

18h30 end of day 1 

19h30 – 22h00  Gala dinner 

 

FRIDAY, 3 NOVEMBER 2023 

09h00 – 11h00 SESSION 4 – PROMOTE  

09h00 – 09h40 Panel: A New Source: Understanding New and Emerging Markets  

 
8 STR/CoStar 
9 American Express 2023 Global Travel Trends survey 
10 GVR Sports Tourism Market Size & Share Analysis report 2023 
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The UN estimates India’s population has overtaken China as the most populous country11 and 
Indian travellers are said to be among travellers who spend more12. Additionally, 64% of global 
survey respondents say they have been inspired to visit a destination they saw on a tv show or 
movie13 suggesting newer marketing opportunities for destinations. With new source markets and 
sources of inspiration, what are the emerging source markets for the next decade and where are 

 

 

 

 

 

Moderated by:  

09h40 – 10h20  Panel: With Open Arms 

must work with local communities to create destinations that are inspiring to visit and wonderful 
to live in. Travel executives agree that supporting local communities resonates most with their 
customers, accounting for 66% of respondents, emphasising the importance of a positive social 
impact beyond jobs and economic opportunities14. What can public sector leaders from across the 
globe learn from each other about building and maintaining innovative, sustainable, and inclusive 
destinations? 

 

 

 

 

Moderated by:  

10h20 – 11h00  Panel: From the Boardroom to the Stadium 

Business travel was worth over US$946.6 billion and accounted for 19% of travel spending in 202215. 
As recovery gains momentum so, too, does this key segment. From business trips to large events, 
what are the factors that make a destination truly competitive in the MICE industry and how are 
large events modifying destinations’ unique selling points?  

 

 

 
11 UN Department of Economic and Social Affairs 
12 Economic Times: hftps://economicfimes.indiafimes.com/nri/visit/indians-expenditure-on-overseas-travel-flies-at-record-high-at-10-billion/arficleshow/98078631.cms?from=mdr  
13 American Express 2023 Global Travel Trends survey 
14 Euromonitor: Sustainable Travel Index 2023 
15 WTTC EIR 2023 

https://economictimes.indiatimes.com/nri/visit/indians-expenditure-on-overseas-travel-flies-at-record-high-at-10-billion/articleshow/98078631.cms?from=mdr
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Moderated by:  

11h00 – 11h30  TEA 

11h30 – 13h45 SESSION 5 – PROTECT 

11h30 – 11h40  My story: Climate Activism   

fact, about 76% of Rwandan women rely on farming as their primary source of income. In this 
personal account, a young Rwandan leader shares how she is using innovative sustainable solutions 
to reduce the climate change knowledge gap, especially among youth, and ensure sustainable 
development.  

Coalition 

11h40 – 11h50 Demo: Sustainable Hospitality Challenge  

By empowering the next generation of Travel & Tourism leaders, the sector is able to push the 
boundaries of innovation and design purpose-driven solutions. Recent winners of the Global 
Sustainable Hospitality Challenge share their innovative solutions to overcome today’s most 
pressing issues as travel strives to protect nature. 

Winners of the 2023 Sustainable Hospitality Student Challenge 

11h50 – 12h20 Hotseat: Saving the Elephant in the Room 

Travel & Tourism is one of six economic sectors with over 80% of its goods and services dependent 
on nature16. As such, our sector must be a Guardian of Nature and grow in a Nature Positive way by 
supporting biodiversity. What are the steps private sector leaders, governments, youth, and 
communities can take together to restore nature, prevent further harm to nature and decarbonise 

 

 

 

 

Moderated by:  

12h20 – 13h00 Panel: Creating Safe Spaces 

inclusion and diversity survey found that more than half of travellers surveyed said it’s important 

 
16 WTTC report: Nature Posifive Travel & Tourism 



 

8 
Last updated: 02 November 2023 

that the company they book with is committed to Diversity & Inclusion practices17. As WTTC’s 
newly launched report on Diversity, Equity, Inclusion, & Belonging emphasises, it is imperative to 

Tourism leaders addressing discrimination to create workplaces and travel experiences where all 
people feel welcomed, valued, and empowered to succeed?  

 

 

 

 

 

Moderated by:  

13h00 – 13h30 Closing ceremony 

 

 

2024 host 

13h30 – 14h30  Light lunch 

 
17 Accenture report: Travel Inclsuion & Diversity Drives Loyalty Growth report 2019 


